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Academic writing 

Task 1, 20 minutes, 150 words: 

 

     In this part you may be given a combination of the following: 

 

           
                  Line graph                      Bar chart                   Pie chart 

 
 

 

 

 1996 1997 1998 

 

U.K 13 16 17 

Germany 15 17 18 

    
 Table  
    
    
    
    
    
                                                                                                                            Diagram 

 

     The diagram describes a process and you will not have it combined with one of the other graphs. 

 

     Before you start writing academic task 1 you must spend a bit of time analysing the graphs, in other words: 

PLAN your response. To do this there are a variety of things you should look for. 

     First of all you need to understand what the ‘x’ and ‘y’ axes represent and find the starting, finishing, highest 

and lowest point on the graph. One other thing to look for is the trend, which can be found by drawing a 

straight line between the starting and finishing points. Look at the graph below. 
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     The ‘x’ axis represents the number of years over which the amount of money was recorded, while the ‘y‘ axis 

shows us the amount of money in billions of dollars. 
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(Source: Writing for IELTS, a guide to structuring your response’ by W. Shearmur) 
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     The starting, finishing, highest and lowest points have been highlighted with a red cross while the trend is 

shown by the blue line. As you can see, there is a slight upward trend. It is important to mention this, as if you 

imagine having invested in a project, you want to know whether you have gained or lost your money. 

 

     Look at this IELTS task 1 below. 

The table and graph below give information about the amount of money in US$ billions spent on advertising in 

Europe. 

 

Describe the information shown. 

 

 Germany UK France Spain 

1996 16 14 9 3 

1997 17 15 10 3 

1998 23 17 11 4 

1999 25 19 12 5 

 

 
 

(Task taken from ‘Insight into IELTS’ page 117 by Vanessa Jakeman and Clare McDowell) 
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(Source: Writing for IELTS, a guide to structuring your response’ by W. Shearmur) 

This is a very interesting task as there are several ways in wich you may analise it. 

 

 

 Germany UK France Spain Total 

1996 16 14 9 3 = 42 

 +1 +1 +1 +0  

1997 17 15 10 3 = 45 

 +6 +2 +1 +1  

1998 23 17 11 4 = 55 

 +2 +2 +1 +1  

1999 25 19 12 5 = 61 

Extra +9 +5 +3 +2  

 

     When looking at a table you should note the figures between the given numbers. For example, in 1997 

Germany increased its spending by one billion, so as you can see ‘+1’ has been put between the years 1996 and 

1997. 

 

     Overal,l Germany increased its spending by 9 billion dollars; this represents a 9/16 increase on the 1996 

number. You could also say there was around a 60% increase on the 1996 spending. 

     For the other countries this means: 

UK: 5/14 (or to make it easier to calculate the percentage) 5/15 = 33% 

France: 3/9 = 33% 

Spain: 2/3 = 66% 

 

     Despite Spain having spent the least, it increased its spending by the largest percentage. This is followed by 

Germany (60%), France and England (33%). 

     You could also compare the highest and lowest amounts spent in 1996 and 1999, i.e.: Spain: 3, Germany: 16. 

Germany spent a little more than 5 times the amount that Spain did in 1996. This is exactly 5 times in 1999. 

     You should also notice that Germany increased its spending by about 33% in 1998 compared to the previous 

year. 
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(Source: Writing for IELTS, a guide to structuring your response’ by W. Shearmur) 

      When observing the bar chart above, there are several points that you should notice. Firstly, the difference 

between 1997 and 1998 is greater than the other two. The reason for this could be explained by the rise 

Germany had during this period. Secondly, the total amount spent by the four countries presented in the table 

in 1996 adds up to 42/58 (approximately), 58 representing the total spent on advertisement in the whole of 

Europe. In percentage this equals around 75%. In 1999 this is 61/86 or just under 75%. The conclusion you can 

make from this is that Germany, the U.K, France and Spain are spending a similar percentage of the total spent 

in Europe. 

    You cannot give all this information in your written response. But if you are able to analyse the numbers in 

different ways, it will give you the possibility to describe the information without repeating yourself all the time. 

Also if you are able to extract information that is at first not visible, you will gain credit for it. 

 

A possible response to this task could be: 

 

     The table and bar chart present the amounts of money spent on advertising between 1996 and 1999 in 

billions of dollars. 

     In each of the years, advertisers spent more money in Germany than they did in the U.K, France or Spain, the 

latter spending about 5 times less than the former. But if we compare the percentage growth over the same 

period we can see that Spain increased by 66% while Germany rose by just under 60%. France and England both 

spent an extra 33% compared to their original amounts. While the other 3 countries rose gradually, Germany 

saw a $6 billion increase between 1997 and 1998. This is reflected in Europe’s overall spending presented in the 

bar chart. 

     The total spent by the 4 countries in 1996 amounts to around 75% of the $58 billion disbursed by the 

advertisers. By 1999 this percentage had not changed significantly. 

     Overall we can see that advertisers increased their spending in all four countries as well as throughout 

Europe. 

(166 words) 

 

     Something to be aware of is the tense used in my description, which is the past simple. If you use a present 

tense when the information was generated in the past, you will lose a point. 

 

 

     When writing your response you should observe the following structure: 

 

Introduction: about 30 words 
Give an explanation of what the information is about. 

 

Body 1: about 55 words 
Describe what you have observed from the first chart. 

 

Body 2: about 55 words 
Describe what you have observed from the second 
chart. 

 

Conclusion: about 20 words 
Give a summary of the key features. 

 

Total number of words: 160. 


